
is still affecting the pub-
lic, nationwide and inter-
nationally.  In fact, 
Katrina has been directly 
responsible for fewer than 
a thousand deaths and ma-
jor physical destructions 
in three states.  New Or-
leans, the focus of the me-
dia and the heart of the 
racial issue, has fallen vic-
tim to inadequate flood 
protection and levee col-
lapse.  The flooding of 
New Orleans was already 
a well-documented disas-
ter waiting to happen be-
fore Katrina’s extra water 
rushed against frail and 
aging levees that were 
surrounding low-income 
housing.  Still the blame 
game from irresponsible 
and unaccountable offi-
cials and organizations 
goes on because, at the 
end of the day, nobody 
wants to be held responsi-
ble for what has hap-
pened. But what really 
happened? 

-A major hurricane, like 
many before, hit states 
that are prone to hurri-
canes but decided to 
maintain their long lasting 
“head in the sand”  policy 
hoping that this time, like 
many times before, the 
storm will just go away.  
Florida, as an example, 

Katrina 
stressed what 
is wrong with 
our society.  
We are kept in 
a permanent 
state of fear 

fueled by agenda driven 
politicians from all sides, 
special interest groups 
such as the pharmaceuti-
cal industry, and media 
and lawyers that promote 
a status of defenseless but 
entitled victims. People in 
the Southern states had 
ample warning of the on-
coming hurricane and 
were told to leave.  City 
officials in New Orleans 
failed to provide transpor-
tation, security or food to 
those who decided to stay. 
State officials, in denial, 
failed to implement good 
contingency plans (if any) 
to cope with a long pre-
dicted catastrophe. The 
junk media created and 
fueled anger and divisive 
racial issues while invent-
ing a casualty count in the 
tens of thousand and a 
possible surge of West 
Nile virus and other viral 
epidemics. The weapons 
of mass deception (WMD) 
are still being used now 
that all the shortcomings 
and the lies have been ex-
posed and the whole thing 

goes through them 4 to 5 
times a year without a 
fuss, looting, pan han-
dling, blame gaming or 
any Katrina-like media 
attention. 

-Ample warning was pro-
vided and people were 
asked to leave. Some de-
cided to stay despite the 
odds, a fair choice almost 
everywhere but in New 
Orleans where the old lev-
ees gave up. 

-City officials from New 
Orleans loudly blamed 
FEMA to hide their own 
shortcomings while refus-
ing to give food and water 
to the refugees in the Su-
perdome, or to use school 
buses for evacuations. 

-State officials in Louisi-
ana went around scream-

ing at upper echelons for 
more buses while rows of 
neatly parked unused 
school buses were being 
flooded in New Orleans.  
They complained FEMA 
was not there quickly 
enough and now complain 

Feature Article:  

Culture of Fear &  Victimism 
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because FEMA over esti-
mated the needs and 
is "wasting" big sums of 
needed money in unused 
trucks or shelters.  Can 
FEMA win? 

-The National Guard, in 
Louisiana again, failed to 
alert all its members and to 
protect its own vehicles 
from the rising waters. 

 

(Continued on page 2) 

� �� ���� �� ���� �� ���� �� �������
The VonFreder ick 

Visit us at www.vonfrederick.com or call 877-207-1300 

Feature Article… 
Culture of Fear & Victimism 

1-2 

Corporate Crisis Public  
Relations 

3 

The Master Gunz Speaks:  
On Perception 

4 

Fighting Terrorism; Are We 
Programmed for Defeat? Part 2 

5 

The Nature of Deviance and 
Criminality 

6 

Letters to the Author 7 

Did You Know? 8 

Survival Of The Fittest 9 

About Us 10 

Inside this issue: 



TB, West Nile, asbestos, global warm-
ing, terrorism, war with North Korea, 
sex predators, drive-by-shooting, fire 
from the sky, locusts…). Superficial 
instantly spun news, agenda driven 
media, politicians and celebrities, 
shocking images, and horrific testimo-
nies keep us in this state of depend-
ency, of lethargic acceptance of what-
ever our "leadership" and "opinion 
makers" spoon feed us. Gone is the 
critical thinking! Gone is logic! We 
now assume that somebody else is in 
charge of standing for us, and if it does 
not work to our liking, that this some-
body owes us tons of love, care and 
money. 

Today, the same people that refused to 
evacuate Katrina©s path, cry racism, 
complain that they were abandoned  
and hold their hands out. Should they  
not take a low profile, pick up a bucket 
and do some work to deserve what is 
given to them?  Are they victims, peo-
ple who are harmed by or made to suf-

fer from an act, circum-
stance, agency, or con-
dition (victims of war) 
or are they their own 
victims: persons who 

suffer injury, loss, or death as a result 
of a voluntary undertaking? 

Anyway! Who cares anymore? Three 
weeks later, the whole thing totally 
deflated, fell out of the front pages 
while the drooling media switched to a 
promising "Ophelia". In the meantime, 
close to a thousand deaths later, a 
Katrina-desensitized America is also 
closing the doors after having been 
kept on the edge for too long. After all, 
how much of this roller coaster and 
over inflated real time spun "reality" 
news can one handle! 

Next, please! 

-Law enforcement agencies, encore in 
Louisiana, failed to hold some sort of 
cohesion during the crisis, and to pro-
tect the people from various despicable 
crimes, a real disgrace for the na-
tion.  New Orleans police officers fled 
the scene in patrol cars or were caught 
looting on TV. 

-Hospitals, nursing homes and 
neighbors or families failed to help 
and evacuate the most vulnerable 
among them: the elderly and the ill. 

-The media, endorsed race as an issue, 
largely backed up by the voices of Af-
rican American leaders, hinting that 
low income blacks were left to die in 
the path of the storm and that federal 
help was voluntarily delayed by some 
racist calculations. Soon, to confirm 
racism, number are going to show that 
90% of the victims were minorities, 
conveniently omitting that African 
Americans make up the majority of 
these states. 

-Income became the other issue and 
the media and politi-
cians were quick to 
point out the low in-
come and rampant 
poverty of the victims… after having 
ignored these conditions for decades! 
Still, 11.5% of the low income from 
New Orleans are white and nobody 
has really stood up for them yet. 

-The mayor of New Orleans, maybe 
through voodoo, was able to make up 
a casualty count of 10,000+.  This fig-
ure was rapidly echoed by irresponsi-
ble national and international media 
for about a week… until the official 
count barely climbed to the thousands 
and casualties became a non issue. 

-2 days after the storm and 6 feet in 
water, citizen reporters (a new con-
cept... no wonder the press is so bad!) 
started to convey their limited percep-
tion of the situation, to report a multi-
tude of floating corpses, to describe 
despair and abandon, and tell horrible 
tales of non-assistance or compassion-
ate murder. The media and politicians, 
again, provided a large forum to these 
testimonies and following their parti-
san agenda, quickly put all the blame 
on the slow response of the federal 
entities. After all, if the "ambulance 

chasers" and "jackals" of the media 
were able to immediately bring us live 
the horror stories of the destroyed ar-
eas, there was no excuse for the US 
governmental agencies not to be there. 
But again, it might be easier to report 
live mayhem, chaos, or a fire, than to 
actually try to put an end to it! 

-The media and the public figures 
(whatever it means, people like 
Oprah!) focused mainly on New Or-
leans. The city was actually a victim of 
its failing levees, poor flood control, 
and failing services, but it displayed 
many unique exciting features other 
places did not have despite more seri-
ous damages from Katrina. The loot-
ing, the murders, the rapes, the snipers, 
the arson, the misery of the over-
crowded Superdome, the race and in-
come issues were more "marketable" 
for the ten o’clock news than flattened 
but evacuated cities of Mississippi. 

 

 

 

 

 

-Unable to bring upon us the fear of 
SARS or Mad Cow Disease, Bin 
Laden or the flu pandemics, and be-
trayed by a low casualty count, the 
media had to resort to the threat of a 
West Nile virus outbreak, the hovering 
calamity of cholera, the unavoidable 
plague that would be soon followed by 
fire from the sky, locusts and millions 
of deaths. Actually, the only thing the 
media does is to instill fear and make 
us happy to be anywhere but where 
they are spinning live events. 

The list could go on but the main point 
is that when people are scared and 
"victimized" (turned into victims), 
they look up for higher "entities" to 
protect them, take care of their every 
need, pamper them and reassure them.  

We live in a society where personal 
responsibility has given way to vic-
timization and entitlement. The fear 
that is daily instilled in us by our 
elected officials and media apparatus 
has long convinced us that we are in 
danger (conservative conspiracy, loss 
of our freedoms, SARS, Mad Cow, 
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 The VonFrederick Group welcomes its newest member— 

Eric Chevreuil                                                               
Retired Captain, French Military 

 

Eric has extensive military training, education and experiences.  He retired after 18 years of service in the 
French Military to seek new challenges in California.  Upon his arrival in California, he has worked as an 

Information Systems Technician and network administrator for small and medium businesses.                  
Eric’s complete bio can be found at www.vonfrederick.com 

Corporate Cr isis Public Relations 
By Dr. Melissa Katrina Luke�

The rationalization of 
public relations was 
created primarily as a 
product of war.  Major 
world powers competed 
for the goodwill of their 
own civilian popula-
tions from the Great 

War through the Cold War.  Ships, 
weaponry, bombs and military ma-
chinery couldn’ t have been created 
without the support of the civilians.  
The political aspect behind public re-
lations was to find a “human interest”  
side of war so the people would trust 
in government authorities and support 
the ongoing battles with a positive out-
look. To this day, a public relations 
campaign is used by corporations to 
build a positive outlook of the com-
pany, and is directed towards the gen-
eral public, in an attempt to create 
“ free”  positive press. 

A public relation publicity campaign 
is essentially a “ free”  form of present-
ing an organization’s product, person, 
or service to the general public using a 
human-interest angle.  The media will 
look for areas of public interest, and 
televise/print the information to in-
crease their own ratings.  The more 
newsworthy a feature is, the higher the 
ratings for that particular news chan-
nel.  Public relations is virtually “ free”  
for a company, with the exception of 
paying a public relations agent (or 
agency) to create the subjects the me-
dia will find enticing. 

Public Relations contain the following 

components: 

·      Human Issues 
·      Media Worthy 
·      Typically Free 
·      Finding the Unknown Angle 
·      Promoting the Desirable  
· Image 

Crisis situations such as Hurricanes 
Katrina and Rita provide excellent op-
portunities for organizations to help 
communities, while at the same time 
increasing their positive image. 
Katrina has caused the largest dis-
placement of Americans since the 
Civil War, and charities are scram-
bling to figure out how to aid hun-
dreds of thousands of people. 

Among the top 10 corporations, which 
have donated to the Katrina Relief and 
have increased their public relations in 
a time of crisis are: 

1.  Wal-Mart: $17,000,000+ 
2.  Freddie Mac and The Freddie Mac 

Foundation: $10,100,000 
3.  United Health Foundation: 

$10,000,000 
4.  EXXONMOBILE: $7,000,000 
5.  General Electric Company: 

17,000,000 
6.  Ameriquest: $5,000,000 
7.  Chevron Corporation: $10,000,000 
8.  Coca-Cola Company, Foundation, 

and Bottlers: $5,000,000 
9. Toyota: $5,000,000 
10. Amgen: $2,500,000 

Among the top 7 individual donors 

who have increased their public rela-
tions are: 

1. Sindney Frank: $5,000,00 
2. John and Renee Grisham: 

$5,000,000 
3. Leona Helmsley: $5,000,000 
4. Boone Pickens: $5,000,000 
5. George Clooney: $1,000,000 
6. Diddy: $1,000,000 
7. Jay-Z: $1,000,000 

Anything an organization can do to 
improve public relations will 
increase the ability to get results.  
These essential questions must be 
asked to develop a plan for achieving 
and developing a campaign: 

1. What impression and effect do we 
want to make on the general 
public? 

2. What is it that we are trying to get 
the public to do? 

3. What actions must the public take 
if we are to achieve the results? 

If your organization is not taking criti-
cal steps using PR in a crisis situation, 
they may be missing a large opportu-
nity to increase profitability and public 
awareness. 
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The phrase “my per-
ception is my reality”  
takes on new meaning 
when put into the per-
spective of Bruner and 
Goodman.  What they 

describe is elementary, yet very 
deep, and something taken for 
granted, ironically, based on one’s 
own perception.  Humans, and pos-
sibly animals, often do think they 
know something, when in actuality 
we only perceive it to be because it 
is routinely occurring and we are 
continually reacting.  It is no won-
der that early psychologists felt 
their early work on perception was 
only the beginning. 

Webster defines perception as “ the 
act of perceiving or the ability to 
perceive; mental grasp of objects, 
qualities, etc, by means of the 
senses; insight or intuition; under-
standing, knowledge; concept, im-
pression.”   When we read the defi-
nition of perception the depth of 
what is intricately involved in 
one’s perception is not self appar-
ent.  It’ s been made easy for us, 
when it really goes to the core of 
our being, and is all encompassing.  
We don’ t see where perception can 
be measured.  I wonder what We-
ber, Fechner, Wundt, Titchener and 
others would think when told “ that 

such perceptual phenomena are as 
scientifically measurable in terms 
of appropriate metrics as much 
more hallowed phenomena as 
flicker fusion, constancy, or tonal 
attributes,”  (Bruner). 

There are two types of perception 
determiners:  autochthonous and 
behavioral. Autochthonous deter-
miners “ reflect directly the charac-
teristics electrochemical properties 
as sensory end organs and nervous 
tissue,”  (Bruner).  Included in this 
grouping would be sight, touch, 
taste, hearing, and smell.  These 
factors can be individually meas-
ured on a number scale.  Behav-
ioral determiners are those func-
tions that lead us to have our per-
ception.  They include our attitudes 
(feelings), our social needs, our in-
dividual personality quirks, as well 
as our physiological needs.  Addi-
tionally, our social norms, custom-
ary conduct, and social skills of 
communicating and interacting 
play a pivotal role in our behavior. 
Behavior can be measured through 
sensory conditioning.  Look at Pav-
lov’s salivating dog; consider 
blinking of the eyes or facial ges-
tures. 

Additionally, two other factors to 
be considered are “perceptual com-

promise”  and “perceptual equivo-
cality,”  (Bruner), what one is will-
ing to accept and what one finds 
palatable to the emotions.  When we 
see something we register it in our 
mind’s eye.  Based on the autoch-
thonous and behavioral determiners, 
we make judgments.  I term these 
“decisions” for our mind’s eye as 
perceptual judgments, or our per-
ception, based on an agreement be-
tween what we feel is agreeable and 
equal for our own self.  It is “what 
is presented by autochthonous proc-
esses and what is selected by behav-
ioral ones”  (Bruner). One place 
these judgments/perceptions get 
tested is on the witness stand.  How 
many nights a week do we see 
someone on the witness stand being 
proven wrong?  Yet that person’s 
perception is that person’s reality. 

I never realized the value and need 
to look into the depths of percep-
tion.  It is not as easy as one might 
be led to believe.  It reminds me of 
peeling an onion and discovering 
what lies below the next layer.  
Such is so with the phenomenon of 
perception. Our perception is what 
we allow it to be through the use of 
sense and how we are conditioned, 
as well as how we feel and what we 
accept for appropriate behavior. 

The Master Gunz Speaks: On Perception 
By Pat Bond McLane, Master Gunnery Sergeant (Retired), United States Marine Corps�
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Part One briefly ex-
amined the historical 
context of terrorism 
and some related is-
sues. Part two assesses 
various defensive 
strategies. Under-
standing what is at 
stake and recognizing 

the nature of the enemy is paramount 
to developing a defense. Make no mis-
take that some tactics are controversial 
and unfortunately, political. The real-
ity is that there are many aspects to 
this battle. Some are obvious and oth-
ers are subtle. Of course tactics like 
profiling as a precursor to identifica-
tion, intelligence gathering and reason-
able searches are more obvious. Subtle 
issues include attitudes, language, me-
dia and politics. 
Let’s examine the subtle issues first. 
Attitudes and language promoted by 
the media and political establishment 
has a significant influence in combat-

ing terrorism. Especially when pro-
moting the legitimacy or righteousness 
of the cause. The media has been 
giddy about recent polls that indicate 
the support for the War on Terror is 
waning. Is this an accurate assess-
ment? Are Americans tiring of the 
fight? The answer demonstrates the 
subtle influence of attitude, language 
and politics. 
Attitude is an important factor in any 
conflict. For decades the liberal educa-
tional and entertainment establish-
ments, along with the media exhibited 
an effort to program the public to have 
a negative view of America and U.S. 
History. Americans are often depicted 
as imperialist conquerors of weaker 
societies, which can affect the public’s 
psyche. For example, Hollywood’s 
frequent portrayal of Native Ameri-
cans as noble warriors fighting the im-
perialistic U.S. that committed one 
atrocity after another. Not to say that 
atrocities did not occur, because they 
did. But during this period of history 
both sides committed brutal acts that 
would meet the definition of terrorism. 
To instill fear, Indian war parties 
slaughtered non-combatant frontier 
settlers and enslaved prisoners. The 

reality is that each side brutally fought 
to preserve and promote their way of 
life, a fact that is seldom depicted. 
Consider the way the liberal media 
reported the war in Viet Nam. The 
American public was bombarded with 
negative news and consistent body 
counts, which resulted in a decline of 
support for the war. Years later Ho Chi 
Min admitted they considered surren-
der after their defeat in the TET offen-
sive in 1968. However, due to the lack 
of public and political support for the 
war, created and reported by the U.S. 
media, they decided to endure the fight 
until the U.S. gave up. The enemy was 
victorious because they recognized 
Americans did not have the will to 
win. In the War on Terror much of the 
same is occurring. The liberal press 
misinforms, rarely reports accomplish-
ments, consistently reports negative 
news and body counts, and uses lan-
guage that legitimizes terrorists, all of 
which result in a waning support for 

the fight for our survival. 
Language can have a major influence 
on the public attitude. For example, 
the entrenched concept of “political 
correctness”  is creating a vulnerability 
that will be difficult to overcome. The 
philosophy of political correctness is 
often used as a basis to redefine the 1st, 
4th, 10th and 14th amendments by creat-
ing constitutional protections where 
none exist. The effect this has on the 
War on Terror is significant in that it 
makes it more difficult to defend 
against terrorism and easier for terror-
ists to plan and execute operations that 
murder innocent Americans. Security 
is compromised for absurd reasons, 
like not offending or hurting one’s 
feelings. 
The politicizing of the War on Terror 
is destructive. Politicians that make 
statements that are demoralizing for 
political gain are reprehensible. These 
comments place Americans at home 
and abroad at increased risk. For ex-
ample, consider the statements made 
by Dick Durbin, D-ILL that falsely 
accused U.S. soldiers of atrocities at 
Guantanamo Bay. His reckless com-
ments were broadcasted on Al-Jazeera 

and in the days after his comments the 
bombings increased and more Ameri-
can soldiers and Iraqis were killed than 
in previous months. When terrorists 
are given legitimacy by U.S. officials 
they are further emboldened to fight. 
Politicizing the war projects divisive-
ness, a lack of support and a percep-
tion of weakness. This invites terrorist 
attacks on U.S. soil and international 
interest, which increases the necessity 
for American citizens, law enforce-
ment and business to be even more 
vigilant to provide security for indi-
viduals and assets. 
To provide security and win this war 
there is a need for good intelligence, a 
means to recognize and identify the 
enemy and develop a strategy to neu-
tralize them. Unfortunately, due to the 
nature of the enemy, the war will not 
be fought exclusively by the military 
on foreign soil. U.S. soil is now a bat-
tleground and law enforcement, busi-
nesses and corporate America need to 

be more vigilant and overcome defeat-
ist programming. I am not advocating 
the dismissal of civil liberties and sup-
port adherence to the U.S. Constitu-
tion. I support the protections granted 
by the Constitution, but not those non-
existent protections created by jurists 
with an agenda. What I am advocating 
is an assessment of all reasonable 
means for survival. The defense of our 
nation, our commerce and way of life 
necessitate the need to train personnel 
to profile terrorists, use computer tech-
nology to “data mine,”  gather intelli-
gence, and conduct reasonable 
searches and proactive, aggressive and 
effective investigations. 

Fighting Terror ism: Are We Programmed for Defeat? Part Two 
By George A. Torres, MBA�

“ U.S. soil is now a battleground and law enforcement, businesses and corporate America need to 
be more vigilant and overcome defeatist programming.”  

� � � �� �� � 	 
 �� � �� � 	 
 
 �
Training & education on equal opportunity topics 

 
 
   Phone:  
   (910) 355-1800 
   Mobile: 
   (910) 340-8534 
   E-mail:   
   ladyleatherneck@msn.com 



Page 6 Volume 2, Issue 10 

Visit us at www.vonfrederick.com or call 877-207-1300 

During the Katrina 
phenomena, some 
behaviors were ex-
hibited that caught 
the attention of the 
world. These be-
haviors were of 

such deviance and criminality that 
most decent people could not and still 
cannot comprehend. At a time when 
the state of Louisiana and the city of 
New Orleans were being deluged, cer-
tain citizens felt the need to murder, 
maim, and rape the weak, powerless, 
infirmed, and the weary. Even those 
who volunteered to help the desperate, 
were assaulted. When the Red Cross 
and the Federal Emergency Manage-
ment Administration (FEMA) were 
dispensing debit cards and cash to the 

victims of the hurricane, criminals 
were injecting themselves into the 
lines of the needy to get their share of 
the money. Sexual predators are now 
hunting for prey in and out of shelters, 
and the children are the ones who are 
prone to victimization. Very interest-
ing is the fact that the criminals were 
assaulting and maltreating their own 
people. What could have driven 
“civilized”  people to prey on their own 
kind, from their own communities, and 
their own neighborhoods? Why did 
they choose that moment to strike? 
Were they simply lying dormant until 
the right moment to activate? Was it a 
psychological triggering? Or, were 
they merely deviants and criminals 
who did what they do best? 

Most people hold a stereotypical no-
tion of what deviance is and who the 

criminal is, - what may be referred to 
as the “nuts and sluts”  stereotype 
(Gouldner, 1968; Liazos, 1972). This 
is the view that the study of criminality 
and deviance focuses on: the seamy, 
sensationalistic, disreputable behavior 
enacted by marginal, powerless, usu-
ally lower-class individuals. This 
stereotype is partly right and partly 
wrong. A great deal of criminality con-
forms to the “nuts and sluts”  stereo-
type, especially that which is most vig-
orously condemned; that which is most 
likely to get someone in trouble. On 
the other hand, the “nuts and sluts”  
stereotype also leaves a great deal of 
criminality out of the picture alto-
gether. Criminality and deviance can 
be any behavior or quality that gener-
ates condemnation; it occurs just 

about anywhere and is enacted or pos-
sessed by just about anyone. 

Ben-Yehuda (1985) showed that 
criminality and deviance occurs in sci-
ence, an eminently respected institu-
tion. Scientists sometimes plagiarize 
papers, fabricate data from nonexistent 
or uncooperative experiments, or pro-
pound theories their colleagues regard 
as crackpot. Criminality and deviance 
routinely takes place in the used car 
industry, where odometers are set back 
to show less mileage, taxes are 
avoided, and bribes are paid to the ap-
propriate parties. Criminality and devi-
ance takes place in the bosom of the 
family, where violence is common, 
including wife battering, the rape of 
wives by husbands, and incest forcibly 
inflicted by older male relatives on 
younger females. Professors engage in 

deviant behavior, for instance, by 
sexually harassing their students and 
students can, of course, engage in de-
viance, by cheating on exams, among 
other things. 

Corporate executives engage in white-
collar crimes. Pharmacists fill out 
fraudulent prescriptions, workers steal 
materials from the work site, automo-
bile mechanics charge for work they 
did not do, physicians perform unnec-
essary surgery, bill for nonexistent op-
erations, or wildly overcharge on 
Medicare and medical bills. Criminal-
ity and deviance is everywhere. They 
are ubiquitous. They penetrate every 
corner of society. They are engaged in 
by the rich and the poor alike, respect-
able and disreputable. They take place 

in locations that are not ordinarily 
thought of as breeding sites for uncon-
ventionality. Criminality and deviance 
are universal fixtures of every sphere, 
locus, arena, and crevice of social life. 

Every place people interact with one 
another or, indeed, enact behavior 
alone, the potential exists for someone 
to engage in disreputable, blamewor-
thy behavior. Contrary to the stereo-
type, criminality and deviance is not 
confined to “nuts and sluts,”  nor do 
criminologists and sociologists confine 
themselves exclusively to the study of 
“nuts and sluts.”  The central issue in 
positivistic criminology is etiology, or 
the cause or causes of criminal behav-
ior; “Why do they do it?”  is its central 
theme. Why did they behave that way 
in New Orleans? They did because 
they are vile people.  

The Nature of Deviance and Cr iminality 
By Dr. Lionel C.M. VonFrederick Rawlins, President & CEO, The VonFrederick Group�

“ Criminality and deviance can be any behavior or quality that generates  
condemnation; it occurs just about anywhere and is enacted or possessed by just about anyone”  

Visit our blog at www.vonfreder ick.com/wpblog/ 
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Reader— 
 

Pass the word on to Pat that there is another theory brewing that may be included in public school systems:  Intelligent De-
sign.  Oversimplified, it©s allowing the theory of evolution and the theory of creationism to be blended.  In other words, some 
scientists are allowing that there is a higher source that has designed our creation and evolution is not necessarily random, but a 
planned event. Again, this is an oversimplification of the theory.  I think people think a theory is the word of God or some-
thing.  The creation story is a Jewish explanation of how they (a tribal community of hunters and gatherers who believed in one 
deity--which set them apart from the rest of the population--came to be. Granted, I believe in the same God, (did you know the 
book of Genesis actually has two creation stories?), and the most important message is that God was there in the begin-
ning.  Also, the politically correct terminology regarding the Holy Bible is:  the Old Testament is now being referred by theolo-
gians as the Hebrew Bible (which really does includes most of the Torah); the New Testament is being referred to as the New 
Testament, or the Christian Bible. 
 

Here©s a bit of Norwegian/Lutheran pragmatism:  As Lutherans, we are continually reminded that God©s creation did not end in 
seven days with Adam and Eve.  God still has a hand in new creations:  The geological world is always changing or being 
"recreated" because of earthquakes, hurricanes, or what we call natural disasters (they are labeled "disasters" because foolish 
people choose to live in these unstable areas), none-the-less, the landscape is different; the natural world (non-human living 
things) continues to mutate or adapt to the change in the environment; and human beings (most of us anyway--I am very opti-
mistic) are rethinking or transforming their thoughts to adjust to social change. In Christian thought, we are taught that God gave 
us the gift of free will (look what happened to Adam and Eve--they discovered their sexuality with the gift of free will! Good 
thing, too!). And our biggest problem is we don©t often take responsibility for our own actions and therefore do not accept the 
consequences of our actions.  It is people who have caused social (and in some cases environmental) changes, whether directly 
or indirectly, and then deny or accept the change. 
 

Speaking of Darwinism:  In the comic section today of my local paper there was a cartoon where one fish has already climbed 
up on dry land and is speaking to another worried-looking fish in the water:  "Be reasonable, Arlene.  It©s not as if I©m trying to 
change your religious beliefs...All I did was ask you to go for a little walk!" 
Kar la 
 

Reader— 
 

I really enjoyed the article “ Theories of Crime Causation”  and would have to say (since you asked “what say me” ) that all the 
theories certainly are candidates for the recipe of crime. My assumption of crime causation is one based both on a qualitative 
and quantitative approach using historical trends and good old intuition to determine the main ingredient not such much in what 
triggered the first act of criminal activity, but what is the culprit of the repent offender; the lack of a rehabilitation program D2D 
(that is design to deliver) both a asset to society within a culture premised on opportunities of absolutely redemption (career em-
ployment, emotional support centers (thugs need love too), quality housing, medical treatment centers etc…)  A sociological 
undertone in my agreement to say the least.         
Apr il 
 

Reader— 
 

I was born in the Caribbean on one of the Islands that were mentioned by D. Lashin in her article on crime in the 
Caribbean, however, I am now living in Europe with my husband and three lovely children. I often boast to my hus-
band (who is European) and children (who are also European) and workmates about how beautiful and friendly and 
safe my country is and often encourage them to visit the Caribbean. As a matter of fact, we were planning a visit for 
next summer for the first time. After reading Ms. Lashin©s article, I am now convinced that now is not the time for a 
visit. I did some research based on her article and discovered more crime than was even presented. Her article was 
straight to the point and in essence, made me think about the safety of my family when traveling home. Thanks to 
Ms. Lashin and your paper for opening my eyes to the crime condition on my Island country. 
Cheryl in Holland 
 

Reader— 
 

Hi, Thanks for the newsletter, very interesting reading. The article by George Torres was great as was Melissa 
Luke©s and the one you [Lionel Rawlins] wrote. I will remember How to Navigate a Minefield the next time I go for 
a stroll in the local mine field. 
I rene Anderson 

Visit us at www.vonfrederick.com or call 877-207-1300 

Letters to the Author 
Letters on the September Issue 
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            DID YOU KNOW? By Michelle Blevins  
·      That over half of the population of the United Arab Emirates (UAE) are expatriates 
 
·      That the UAE has one of the lowest crime rates in the world 

 
·      That for residents in most of the UAE, drinking or possession of alcohol without a permit is illegal- however visitors to 

the UAE may drink without a permit in the hotel where they are staying 
 

·      That while the UAE is an oil rich nation, they also have a rich trade economy 
 

·      That traffic accidents are a leading cause of death in the UAE due to high speeds and unsafe driving practices 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
The UAE’s flag consists of three equal horizontal bands of green (top), white, and black with a wider vertical red band on the 
hoist side. 
 
                                                      
                                                             ANDREW CARNEGIE 
 
 
 
 
 
 
 
 
 
 
 
 
 
Andrew Carnegie 
1835 - 1919 
 

American industrialist, millionaire, and philanthropist. Andrew Carnegie was born into a poor Scottish family which immigrated 
to the United States and eventually settled in the Pittsburgh area. At the age of thirteen Carnegie began work as a bobbin boy in 
a textile mill making $1.20 a week. He would go on to become the richest man in the world. He believed the wealthy were mor-
ally obligated to give back to society and eventually donated 90% of his fortune to various charitable causes and foundations. 

Visit us at www.vonfrederick.com or call 877-207-1300 
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SURVIVAL OF THE FITTEST  
 

How to Deal With A Downed Power Line 
 

               
 

 
High-voltage power lines, which carry power from plants and transformers to customers, can 
come crashing down during severe storms. If you are in a car when a pole or line falls, you are 
much safer remaining inside a grounded vehicle than being on foot. If the wire falls on the car, 
do not touch anything - wait for help. 

 
 
 

1) Assume that all power  lines, whether  sparking or  not, are live. 
 

2) Stay far  away from downed lines. 
Current can travel through any conductive material, and water on the ground can provide a “channel”  from the power line to 
you. An electrical shock can also occur when one comes in contact with the charged particles near a high-voltage line; direct 
contact is not necessary for electrocution to occur. Never touch a vehicle that has come in contact with a live wire - it may still 
retain a charge. 
 

3) Do not assume that a non-sparking wire is safe. 
Often, power may be restored by automated equipment, causing a “dead”  wire to become dangerous. Stay away from downed 
lines even if you know they are not electric lines - the line could have come in contact with an electric line when it fell, causing 
the downed line to be “hot” . 
 

4) I f a person comes into contact with a live wire, use a nonconductive mater ial to separate the person from the electr i-
cal source. 

Use a wooden broom handle, a wooden chair, or a dry towel or sheet. Rubber or insulated gloves offer no protection. 
 

5) Avoid direct contact with the skin of the victim or  any conducting mater ial touching it until he or  she is discon-
nected; you may be shocked also. 

 

6)  Check the pulse and begin rescue breathing and CPR if necessary. 
(Piven and Borgenicht)  

Visit us at www.vonfrederick.com or call 877-207-1300 

 
 

Custom Website Design &  Management  
 

Specializing in creating and hosting custom websites for small businesses, consultants, families, artists and musicians.   
I can have your website operational in days, not weeks. 

 

Providing complete webpage management services:                   Every account set up includes the following (as a minimum): 
                  Custom web design                                                                            10 e-mail accounts 
                  Hosting services                                                                                 4 MySOL databases 
                  E-mail management                                                                           20 sub-domains 
                  Marketing services                                                                             100 megs of disk space 
                  Website Consulting                                                                            1 gig of bandwidth 
                  e-Commerce—secure online transactions                                                                                                              IdahoWebpages.com  
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We’re on the web! 
www.vonfreder ick.com 

Visit us at www.vonfrederick.com or call 877-207-1300 

Visit our blog at www.vonfreder ick.com/wpblog/ 

About us... 
Headquartered in Sacramento, California, The VonFrederick Group is the 
leader in providing sophisticated maritime security and corporate security 
training, and has provided such training on ships, in seaports, in rail 
yards, airports, and at corporations and organizations, domestically and 
internationally. Our team of experts from government, military, industry, 
academia, and the private sector, is uniquely qualified to meet the enor-
mous market requirements created by the recent and impending acts of 
terror against the United States and its interests, and against corporate 
America. 
 

The VonFrederick Group’s team of experts provides corporations, gov-
ernments, military, and individuals with the best training and education 
possible, and with geopolitical analyses that enables them to manage risk, 
and proactively anticipate political, economic, criminal and terrorists is-
sues vital to their interests. Our clients include Fortune 500 companies, 
governmental agencies, the United States Marine Corps, and the United 
States Navy. 
 

Unlike other organizations that are reactive, The VonFrederick Group 
places its emphasis on being proactive, and firmly believes that proper 
training and education allows our clients to properly and effectively man-
age risk and identify opportunities. The VonFrederick Group provides 
core expertise in terrorism, maritime terrorism, corporate terrorism, 
counter-terrorism, infrastructure protection, information warfare and se-
curity, technical assessments, policy development, organizational review, 
vulnerability and threat assessment, intelligence analysis, forensic psy-
chotherapy, organizational management, Wall Street and the securities 
industry, and other aspects of homeland security. 
 

“ Remember , we have to be r ight all the time, the ter ror ist or   
cr iminal needs to be r ight only once.”  


